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EVENT OVERVIEW
This year’s Retro was bigger than ever, and very well attended despite the weather.

100+
Images submitted to 
photo competition

350+
Classic cars

6
Events in Kings Square
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MARKETING REVAMP
To maximise return on the expansion of the 
festival programme, the Visit Gloucester team 
revamped the marketing, running a large-scale 
social ads campaign, distributing newly-
designed flyers, posters and maps, and 
revamping the GGR website, as well as PR, 
reaching national press including The Sun.

We commissioned Paul Nicholls to shoot the 
event to add to our bank of images for future 
marketing campaigns, and to records the new 
focus on family in areas like Kings Square.
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AD ENGAGEMENT

We reached over 150k people in the South West and West Country with Meta Ads, and distributed three 
thousand flyers across the county. The results of our campaign were an exceptionally high engagement and 
click rate, meaning that our ads were well-targeted at our twin audiences of Families looking for free days 
out and Car/Vintage Enthusiasts. Our CPC was low, highlighting ad spend was well-invested.

Stats: Meta
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WEB ENGAGEMENT

Stats: Wix / Google Analytics

Presenter Notes
Presentation Notes
The website saw a major rise in engagement compared with 2022. We reached over 8,000 more unique visitors to the site, and over 10,000 more site sessions completed, with a significant rise in session duration and engagement. We also saw interest in the site from July right into august. We saw over double the number of visitors to the site on the day of the festival, as they sought to fill in the feedback survey, and use the enhanced visitor information and digital map we built for this year.
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AUDIENCES – RESULTS

271
VG Newsletter Sign-ups

158
Survey respondents so far

60
Registered interest in 

exhibiting in 2024

25%
Increase in engagement 

with web content

78%
Increase in visitors to 

website

2x
The use of the website on the 

day of the event

Stats: Wix / Google Analytics
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VISITOR SURVEY RESULTS

Stats: Google Forms

Presenter Notes
Presentation Notes
Usual disclaimers apply, including an in-built bias towards folks who like filling out surveys, which on national trends tend to be older, practiced in filling out surveys, and often click the first option in each question. This survey can only provide a snapshot of opinion, and GCC will work alongside the BID and other partners to provide a more nuanced data picture of this event.
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SURVEY COMMENTS

Presenter Notes
Presentation Notes
There are over 100 comments with all manner of suggestions, and we will reflect on these when planning out the next GGR. These are just a selection.
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